Key figures Q2/2010 and 1-6/2010

Sales EBIT EBIT margin
in million euros Q2 1-6 Q2 1-6 Q2 1-6
Laundry & Home Care
2010 1,086 2,135 137 288 12.6% 13.5%
2009 1,058 2,071 119 226 11.2% 10.9%
organic -1.5% 1.0% - - - -
2010 adjusted ¥ - - 136 272 125% | 12.7%
2009 adjusted ¥ - - 122 230 11.5% | 11.1%
Cosmetics/Toiletries
2010 865 1,627 112 212 13.0% 13.0%
2009 790 1,510 100 191 12.7% 12.6%
organic 5.0% 5.3% - - - -
2010 adjusted ¥ - - 112 210 12.9% | 12.9%
2009 adjusted ¥ - - 100 189 12.7% | 12.5%
Adhesive Technologies
2010 1,890 3,541 222 408 11.8% 11.5%
2009 1,582 3,051 95 142 6.0% 4.7%
organic 13.6% | 14.0% - - - -
2010 adjusted ¥ - - 255 457 135% | 12.9%
2009 adjusted ¥ - - 114 168 7.2% 5.5%
Henkel
2010 3,890 7,402 421 843 10.8% 11.4%
2009 3,485 6,743 279 497 8.0% 7.4%
organic 6.8% 7.8% - - - -
2010 adjusted ¥ - - 476 897 12.2% | 12.1%
2009 adjusted ¥ - - 308 543 8.7% 8.1%
Henkel Q2/2009] Q2/2010| Verand. 1-6/ 1-6/ Verand.
2009 2010
Earnings per preferred share in euros 0.33 0.63 90.9% 0.61 1.23 >100%
Adjusted EPS per preferred share in euros 0.37 0.73 97.3% 0.68 1.33 95.6%

Changes on the basis of figures in thousand euros
! adjusted for one-time charges/gains and restructuring charges
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